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WHO IS GOING TO ACCESS 
DIGITAL CONTENT? 

❖ General public? 
❖  Remote access or on site only? 

❖  If remote, is the institution ok sending images into the “wild?”  

❖ Closed institutional access? 
❖  Searchable or staff selected? 



LONG TERM GOALS FOR 
ACCESS 

❖ Research only? 

❖ Reproduction? 

❖ Use/licensing fees?

❖ Rights/access restrictions? 







PLATFORMS

❖ Website Galleries (Tumblr, Word Press, Squarespace)

❖ Photo sharing - Flickr (Verify license) 

❖ Canned Content Management (ContentDM)

❖ Open source (Islandora) 

❖ Hosting through other institutions/hubs

Pluses and minuses to all. 



OUTREACH



OUTREACH 
GOALS/EXPECTATIONS 
❖ Do outreach efforts need to be measurable or just evident? 

❖ Are outreach efforts just informational or actively seeking 
audience engagement? 

❖ How does outreach fit into your organization’s mission? 

❖ What do you really want to get out of outreach? 

❖ What outreach efforts can staffing/budget sustain? 



OUTREACH METHODS 

❖ Social Media

❖ Blog Posts

❖ Events (Archives Bazaar) 

❖ Lectures 

❖ Media Engagement 

❖ Exhibits 

❖ Printed Materials 

❖ Professional Word of Mouth



Thank You! 


